ABSTRACT
LA ADHESIÓN DEL CONSUMIDOR DE SÃO PAULO A LAS COMPRAS POR LA INTERNET: UN ESTUDIO EXPLORATORIO

RESUMEN
E-COMMERCE AND CONSUMER BEHAVIOR
, e-commerce "is understood as being the process whereby products, services and information are bought, sold and exchanged over computer information networks or via the Internet." According to Kambil (1997) , e-commerce is the application of information technology for sustaining business processes and for the exchange of goods and services, while Malaga (2001) (CHURCHILL JR.; PETER, 2003) . Mowen and Minor (2002:3) Giglio (2004:47) Kotler (1995:60) Moreira (2002:15) Table  3 , it is interesting to note that although the most recalled vehicle was electronic, all those in second place are not electronic. Pestana and Gageiro (2000:397 ("agrees" and "disagrees") Table 6 were obtained. (EBIT, 2006b (EBIT, , 2006c Carmo, Sartoris and Braga (2000:24) , it is included in the specification of econometric models for three reasons: (a) the omission of explanatory variables; (b) (TEIXEIRA, 2001; SANCHEZ, 2003 
The main means of communication from which consumers learn of offers and promotions for all types of retail is television, followed by newspaper inserts, leaflets distributed in the street and advertising in magazines and newspapers. In
Determinants of adherence to e-commerce
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